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Digital Marketing Agency - Where Vision Meets Strategy

Experience the power of performance-driven marketing that transforms
traffic into high-value sales. With complete transparency, we show you
exactly where your investment goes and how it delivers results. Your
Reliable Partner in Performance Marketing, Brand Design, and SEO.
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INTRODUCTIO

B2C & B2B Digital Marketing, Social Media & Performance Marketing Agency

Specialist Lead Generation Agency

Al-Powered- And that’s where we lead

Our advanced Al toolkit isn’t just powerful—it’s what sets

Dominant Marketers apart from the crowd.

Unlike generic met
we provide is en

nods, we don’t believe in one-size-fits-all. Every service

nanced by Al, enabling us to create groundbreaking,

high-performance strategies that outpace the competition.
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SERVICES

We Provide Al-Powered Excellence
in Every Service

At Dominant Marketers, we blend the
power of Al tools with our expertise to
deliver unmatched results. Every service we
provide is enhanced by Al, enabling us to
create groundbreaking, high-performance
strategies that outpace the competition.
Our Al tools ensure that your business
stands out with innovative, out-of-the-box
solutions that maximize performance and
drive growth like never before.




Performance Marketing

Meta Ads (Facebook & Instagram), X (Twitter) Ads,
LinkedIn Ads, TikTok Ads, and Google Ads.

Conversion Rate Optimization

CRO Audit, Landing Page Design & Optimization, Heatmap &
Behavior Analytics Setup (Hotjar, Crazy Egg), Funnel
Optimization, Lead Form Optimization, eCommerce Checkout
Optimization,

Email Marketing

Welcome Emails, Drip Campaigns, Newsletters,
Promotional Emails, Abandoned Cart Emails, Thank
You Emails.

Web Development

Ecommerce Store, Business Website, Company
Website, Portfolio Website, Web Maintenance.
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MAJOR FOCUS ON

Brand Identity

Logo Design, Visual Identity, Brand Guidelines,
Brand Strategy, Marketing Collateral, Stationery
Design.

Search Engine Optimization (SEO)

Keyword Research, On-Page Optimization, Off-
Page Optimization, Technical SEO, Link Building,
Content Creation.

Content Writing

Website Content Writing, Blog & Article Writing, Product
Descriptions, Copywriting, Social Media Content Writing, Email
Writing, Script Writing, Press Release Writing, Ghostwriting,
Case Studies & Whitepapers, Resume & Linkedln Bio Writing.

Strategies Consultancy

Digital Marketing Strategy Development, Full Funnel Growth
Strategy, CRO Strategy & Roadmapping, Content Strategy &
Planning, Paid Media Strategy (Google Ads, Meta Ads, etc.),
SEO & Organic Growth Strategy, Go-to-Market (GTM) Strategy
for Launches, Brand Positioning & Messaging Consultancy,
Customer Journey Mapping & Experience Design.



VIDEO
REVIEWS

Don't just take our
word for it—hear
directly from the
people who've
experienced the
transformation. Our
clients’ success
stories speak
volumes about the
value we bring. From
increased
conversions to lasting
brand loyalty, their
journeys reflect the
true impact of our
strategies. Let their
results convince you.
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MR. IBRAHIM KAKA KHEL

CEO OF ENUOVATION REALITY
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VIDEO
REVIEWS

Don't just take our
word for it—hear
directly from the
people who've
experienced the
transformation. Our
clients’ success
stories speak
volumes about the
value we bring. From
increased
conversions to lasting
brand loyalty, their
journeys reflect the
true impact of our
strategies. Let their
results convince you.

CLIENT REVIEW
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CEO OF KEY STONE CONSTRUCTION & BUILDERS

Dominant

CLIENT REVIEW

% %k Hok

'r)omigggp’g
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ABOUT US

As a leading digital marketing agency specializing in performance
marketing, that lives and breathes “outside the box” we thrive on
innovation and think beyond the conventional.

Our team of expert strategists, designers, developers, and
campaign specialists turn groundbreaking ideas into measurable
success. What sets us apart is our commitment to results. With
top-tier talent across every digital channel—SEOQO, PPC, design,
campaign management, and beyond—we craft high-impact
strategies tailored to maximize your ROI.

Transparency is at the core of everything we do. We ensure you
have full visibility into how your budget is allocated, so every dollar
spent translates into real, tangible growth. At Dominant
Marketers, we don’t waste resources—we amplify them.
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CEO VISION

As the CEO of a forward-thinking digital marketing agency, my vision is to redefine the future of digital growth
by seamlessly integrating Al, data intelligence, and human creativity. We are not just marketers—we are digital
architects, crafting hyper-personalized strategies that resonate with evolving consumer behaviors.

COMPANY MISSION

Our mission is to build a future-ready marketing ecosystem powered by predictive analytics, automation,
and storytelling. We deliver scalable solutions that drive leads, foster brand loyalty, and fuel sustainable
growth—setting new standards through innovation, agility, and integrity.

NOBLE MISSION

We believe that everyone deserves the opportunity to succeed, regardless of their background or circumstances.
That’s why we are committed to equipping young talent with the skills and experience needed to excel in the
digital economy. Our aim is to train and empower youth with hands-on experience in digital marketing. Working
alongside our team of experts, they will gain real-world knowledge while delivering impactful results for
businesses. Beyond training, we provide a supportive community and a network of mentors, ensuring that every
participant has the guidance and resources needed to thrive in today’s competitive job market.
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THAT'SIT

At Dominant Marketers, we don't
Just run campaignhs—we craft
strategic digital growth engines.
Every plan we develop is built with
precision, powered by Al, and
focused on your ROI. Your growth
IsN't just our mission—it's the
foundation of our partnership.




WithOUt I"etCI I"geting CdmpCIignS, International Lead Generation from the Middle

East, Canada, Australia, North America, the

Only 2% Of online trqfﬁc con\veﬂs European Union, and Asia/Pacific

ABR Interest Outside (Updated) Special Europe

68 PKR75.35 PKR5,123.76

Due to retargeting, you can easily
educate your online visitors and
build their minds for an investment
to close the deal/sales with you.

v Show ad (1)

Learning

ABR Interest Qutside (Updated) Special US CA

Deliver genuinely Talk repeatedly on 69 PKR71.57 PKR4,938.59
valuable content a topic )? , . _

v Show ad (1)

Learning

ABR Interest Qutside (Updated) Middle East

Show them § 118 PKR43.46 PKR5,127.77

Q Om i nan Show them 2) everything in

Vanperere  transformation |
retargeting ads




WHAT
DIFFERENT?

@ Guaranteed optimization within 10 days

S

@ Never compromise on quality

@ High-Quality, Genuine Leads

@ Over 100+ successful client projects

@ 50M+ ad spend managed

@ 90%+ lead accuracy rate

@ High conversion rates

@ Dedicated conversion rate optimization

@ Buying-Mode Traffic Targeting

@ Proven and Tested Funnel Tactics

@ Custom, Al-driven, platform-specific strategies
@ Full transparency and performance tracking

@ Experienced strategists with real-world industry knowledge




Al-POWERED PRECISION

Al-Powered— And that’s where we lead

Our advanced Al toolkit isn’t just powerful—it’s what sets Dominant Marketers apart from
the crowd. Unlike generic methods, we don’t believe in one-size-fits-all. We create custom,
platform-specific strategies that align with your business goals. From high-converting
creatives to audience research and funnel building, our campaigns are built to perform.

Al turn your ad spend into business growth

At Dominant Marketers, we power up your strategy with cutting-edge
tools like Al Predictive Analysis, Al SWOT Analysis, Al Keyword Analysis,
and Al Targeting & Segmentation. From Al Dynamic Pricing and Al e
Behavior Detection to Al Ad Placement and Al Bidding Analysis, we s ————
optimize every move. Plus, with Al Audience Insight, Al Consumer

Analysis, and Al Unstructured Analysis, we uncover what others miss—

because smarter marketing is how we stay different.
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We Focus on What You Care About

WHY Wo R O'l You don't need buzzwords. You need growth. Whether it's
generating high-quality leads, increasing sales, or getting noticed
online — we start by understanding what matters to your business

WITH Us H and then build a strategy around your goals.

When you're investing in marketing, Smart, Modern Marketing (Powered by Al)

We use Al tools and automation to save you time, reduce ad
waste, and increase ROI. While others rely on guesswork, we bring
data-driven decisions and creative precision to every campaign

youre not just buying ads, content, or OZ
design — you're looking for results. You

want more leads, more sales, stronger — giving you a competitive edge.
branding, and someone who truly

understands your goals. That's exactly Fast Turnaround & Real Communication

03 Tired of waiting for weeks for updates or chasing down your
marketing agency? We work fast, stay responsive, and keep you in
the loop at every step. Your business moves fast — and so do we.

what we deliver.

We don't believe in copy-paste

marketing. We treat every project like it's No Wasted Budget

our own, and every client like a partner. O4 Every dollar you spend with us is tracked, tested, and optimized.
That means real attention, real effort, and We don't throw money at ads and hope they work — we constantly

real strategy — tailored to you. analyze and adjust to make sure your
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WE UNDERSTAND THE
FRUSTRATION

Everyone is running digital marketing
campaigns, yet most see little to no
results. The problem? Weak SWOT
analysis, targeting the wrong
audience, underestimating budget
requirements, or choosing the wrong
platform. At Dominant Marketers, we
do things differently. Run your ads
with experienced professionals who
know how to analyze your project,
select the right channels, and drive
real, measurable growth across
multiple platforms.
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INTERNATIONAL CLIENTS

London Sofa (E-commerce Furniture) UK
Karvaan Rides (Transport) USA

Miranex Global (E-commerce TikTok Shop) USA
Life Vac (E-commerce Health) USA

The PropCircle (Real Estate) UAE

Danube Bayz101 (Real Estate) UAE
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Delivery Cost per Amount

Campaign @ Results » Reach w» Impress = - -
_— T result spent
= . ttribution . .
©r > I _— 5 - o -
Campaign - setting - Results + Reach » Impressions + Costperresult + Amountspent « Ends - WTSP / LHR / All Ads / Budn Enclave + i 16 1582 3353 RsBE.T3 Rel38T.67
Home 107 / MIR All Full New * 1. 7T-day click or .. 39 19512 31,954 Bs141.25 Rs5.508.89 Ongoing F ] Cor
ng Lomver Rea Rudn Enclave + o 97,143 97,143 97,143 Rs20.93 Rs2,032.77
Home 101 f Narrow All # 4. T7-dayclickor.. 40 23,426 39.067 Rs165.78 Rs6,631.27 Ongoing Reack Per 1,000 People Re
= Thru Reach All / Rudn Enclave * o 1424 24,059 35,632 Rs0.47 Rs667.89
Home 101 / Reach # 4. 7-dayclickor... 4,955 4,955 7.381 Rs6.34 Rs31.40 Ongoing [ Per Post Engagement
Al NNR - ABR 5.0 / Leads / Estate Hives / Rudn Enclave +  off 51 15.030 28,989 Rs186.54 Rs9.513.52
Home 101 / PIDE NNR # 4. 7T-daydlickor.. 88 36,838 82,750 Rs158.15 Rs13.916.95 Ongoing ' = e - . - h
. A i B ita lead: Weta lead
) A1 NNE-ARE {1 aade f Ectata Hivac § Rudn Enclave ¥ R £7 e : T
Seni / Specific / Blus Civie # 4. T-dayelickor.. 51 53434 100,542 Rs188.93 Rs9,635.29 Ongeing Al NNR-ABR. / Leads / Estate Hives / Rudn Enclavs 161 27.219 57.958 Rs112.25 Rs18.072.83
Success / Home 101 .. T-day click or ... 351 102.837 206,438 Rs104.86 Rs36.805.85 Ongoing DF3 10.0 f Leads /f CTS f MKTSLS / HFZT / Estate Hive / Rudn Enclave + o 290 104,174 300,224 Rs219.83 Rsb3,749.82
Home 101 / Success Default (Blue Civic) ABO  # §... T-day click or ... 1813 431,003 1,251,735 Rsfi.49 Rs120.549.09 Ongoing MORC 10 f Leads / CNTRS / METSLS f Estate Hive / Rudn Enclave A of 98 14,956 46,618 Rs241.56 Re23.672.89
Home 101 f Grand . T-day click or ... 1878 87.808 1.347.902 Rs84.93 Rs159.498.41 Ongoing _ _ _ i Y .
MIR 10 f Leads / CTS f MKTSLS / Estate Hive / Rudn Enclave O 247 61,705 149,519 Rs143.95 Rs35.555.58
Results fram 102 campaigns @ Multiple attrib... —_ 1510308 23,768,182 — Rs2.247,214.72

Results from 253 campaigns @
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Campaign

FIDE MJR / City Apartments / Blue Videa / (Green) Sales Approach

DF3 ISL Official / City Apartments / Blue Video / Green / Sales Approach

Mor-C f Leads / (City Apartments) (Green) MKT Approach

Special OCS Leads Mew (

y Apartments) (Green) MET Approach

SPSC FHL f Leads f New ( SEM

ity Apartments) (Green)

MJIR Al FML / City Apartments / All Ads / Green / S&M

MJR Al FML ¢ City Apartments / 80% Video [ Green

SPSC FHL Changes UK / Leads

MORC Changes UAE KSA / City Apartments / Green / SEM

NORC FML / Leads / (City Apartments) (Green) / Sales Approach

SPSC FHL / Leads / Mew (City Apartments) (Green) / Sales Approach

MMR Al FML / City Apartments / Green / Sales Approach

NORC 2.0 / City Apartments /

MR Al FML / City Apartments / B0% Video [ Green / Sales Approach

Results from 28 campaigns @

Campaign

NORC 2.0 / Mall Of Murree [ Green / MKT Approach

NKNR Al FNL / Mall of murree / Green / Sales Approach
MJR Al FNL /£ Mall of Murree / B0% Video / Green /

Jdil Viewcharls # Edit {l Duplicale #* Fin
DF3 FNL

Sales Approach #

Mall of Murree / 80% Video / Green / Sales Approach

DF3 1.0 Changes / Mall of Murree / 80% Video / Green / MKT Appraach

Special OCS 2.0 Leads New (Mall Of Murree) (Green) / MKT Approach

DF3 1.0/ Mall of Murree f B0% Video / Green / MKT Approach
PIDE MJR 1.0 / Mall of Murree / B0% Video / Green f MKT Approach

DF3 1.0/ Mall of Murree / 80% Video / Green / MKT Approach
Mor-C (Mall Of Murree) (Green) MKT Approach
Special

0OCS Leads Mew {Mall Of Murree) (Green) / MKT Approach

DF3 1.0/ Mall of Murree / MOM Video / Green / MET Approach

Results from 12 campaigns @
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Sales Approach - Copy

New (City Apartments) (Green) / Sales App._.

Delivery T

Delivery T

Ld

-

LEAD GENERATI

Ends -

Results -

410

670

30

16

wn

4,402

O Results -

64

88

668

45

182

Cost per result «

R5147.00

R5359.38
R&716.50
Rs417.30
Rs324.07
R£905.31
Rsd76.56
R5283.65
RSEI‘;.T'I
Rs204.81
Rs-‘rSE;'.C'I
Rs227 59

Rs247.59

Cost per result =

Rs434.88
R5292 08

Rs258.66

R5411.79
Rs373.60

Rs370.45

Rs323.80

R&191.38

R5271.36
Rs478.01

Rs353.80

Rs288.34

Reach ot

w
=}
[}
&)

255,781

o
o
™
i

10,018

8,070

5,833

[
o
5]

'l

98176

7418

975660

Reach -

39879

121,993

108,011

177181

101,811

358,565

38855

10,785

42063

953023

Imprassions -

401,971

758,114

193887

22000

11,257

44938

17.474

10,220

160,354

1417

150,506

4,751,054

Impressions -

90,356

186,286

164,366

334123

16,436

30,647

133,998

809421

905,624

121,149

24,858

68,668

2,885,932

Amount spent =

R&60,271.61

Rs142228.74

Rs84.995.84

Rs12.218.99

Rs10,747.54

Rs31,297.80

Rs4,526 55

Rg14,296.78

Rs4,538.41

Rs36,187 48

Rs1,089,907.89

Amount spent =

Rs44,688.73

Rs44,747 45

Rs102,124.98

Rs3.362 44

Rs24,284.97

Rs28.494.31

R5127,841.03

R5182483.73

Rs49.388.11

Rs25334.73

Rs21,581.55

Rs718,259.2%

On

going

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ends -

Ongaing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongaing

Ongoing

Ongoing

Ongoing

Ongoing

Ongaing

Campaign
PIDE MJR / City Apartments / Blue Video
DF3 ISL Official / City Apartments / Blue Video / Green / Sales Approach
Hor-C
Special OCS Leads Mew (City Apartments)
MJR Al FML J Leads /

Rockery 5/ Pine Video / Green / Sales Approach

w (City Apartments) (Green) / S&M

All Ads / Green / SEM

MJR Al FNL /7 City Aparments

SPSC FHL Changes UK [ Leads / Rockery S f Snow Video / Green / Sales Ap_.

WORC Changes UAE KSA /Leads / Rockery 5/ Snow Video / Green / Sales A,

MJR Al FML / Leads / Rockery 5/ Snow Video / Green / Sales Approach

MJR Al FNL / City Apartments / B0% Video / Green / Sales Approach - Copy

SPSC FHL Changes UK [ Leads / New (City Apartments) (Green) / Sales App

NORC Changes UAE KSA / City Apartments / Green / S&M

NORC FHL / Leads [ (City Apartments) (Green) / Sales Approach

Results from 146 campaigns @

Campaign

MJR Al FNL / Leads / Rockery 5/ Pine Video / Green / Sales Approach

SPSC FHL Changes LUK / Leads / Rockery 5 / Snow Video / Green [ Sales Ap_.

NORC Changes UAE KSA /Leads / Rockery 3 / Snow Video / Green / Sales A,
MJR Al FML / Leads / Rockery 5 / Snow Video / Green / Sales Approach

DF3 ISL

icial / Rockery 5 / Split Video / Green / MKT Approach
Special OCS Leads Mew (Rockery 5) (Green) / Sales Approach
PIDE Only / Rockery 5 / (Green) Sales Approach #

il View chorts 4 Edit B Duplicate # P

PIDE NNR [ Rockery 5 (Green) / Sales Approach

PIDE MJR / Rockery 5 (Green) / Sales Approach

Green / Sales Approach

DF3 ISL Official / Rockery 5 / Spiit Video /

DF3 ISL Official / Rockery 5 / Split Video / Green
PIDE MJR / Rockery 5 (Green) MKT Approach
FIDE MNR / Rockery S (Green) MKT Approach

FIDE Only [/ Rockery 5 / (Green) MKT Approach

Results from 21 campaigns @

{ Leads / (City Apariments) (Green) MKT Approach Ly

(Green) MKT Approach +

-

Delivery T

Delivery ‘T

» O Results

» © Results

Or-Fae

-

410

30

-

N STORIES

Cost per result =

R&147.00
Rs212.28
Rs267.29
R5359.38
R£131.06
R5716.20
R'.F-]'.;'.SIJ
F.lsf-‘}IJAlJ
Rs228.11

Rs113.51

R&283.65

Cost per result «
Rs131.06
R54%0.49
Rs228.11
R5113.51
R5216.95
Rs228.72
Rs178.90

Per Facebock Le
R51591.41

Rs188.10

R5246.46

Rs147.29

Reach

Reach

3,120

11810

80841

76451

5833

2,515,441

3,120

11610

80241

15716

924415

Impressions -

401,971

758,114

193,887

22,000

215,90

11.257

44,938

106,235

2,465

17.474

10,220

18,606,557

Impressions -

219,90

410,243

42,082

47,767

120,927

80663

435,950

3,694,357

Amount spent =

Rz60.271.61

Rs142.228.74

Rs12,218.99

Rs44,560.27

Rs10,747.54

R£31.297.80

Rs12.262.26

Rs14,371.24

Rs24744.51

Rs25,601.25

Rs4,526.55

Rs14.296.78

R&4.538.41

Rs4,504 809.93

Amount spent =

R544,560.27

Rs12,262.26

Rs14,371.24

Rs24,744.51

R&69,641.56

Rs22,643.68

ReB.766.12

Rs30,625.20

Rs15612.43

R5115.591.36

Rs23,050.06

Rs104,104 .46

Rs95,913.34

Rs106,194.96

Rs903,729.28

Ends -

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ends -

Ongaing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongaing

Budget

Using ad se1 bud

Using ad set bud.

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad et bud

Using ad set bud

Budget

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud_

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud

Using ad set bud



Campaign -

PIDE MJR / City Apartments / Blue Video / (Green) Sales Approach +
DF3 |SL Official / City Apartments [ Blue Video / Green / Sales Approach -
Nor-C / Leads / (City Apartments) (Green) MKT Approach -

Special OCS Leads Mew (City Apartments) (Green) MKT Approach »

SPSC FNL / Leads / Mew (City Apariments) (Green) / S&M

MJR Al FNL / City Apartments / All Ads / Green [ S&M

MJR Al FML / City Apartments / 80% Video / Green / Sales Approach - Copy
SPSC FHL Changes UK / Leads / New (City Apartments) (Green) / Sales App.—
NORC Changes UAE KSA / City Apartments / Green / SEM

NORC FML / Leads / (City Apartments) (Green) / Sales Approach

SPSC FHL / Leads / Mew (City Apariments) (Green) / Sales Approach

NNR Al FNL / City Apartments / Green / Sales Approach

NORC 2.0 / City Apartments / Green / MKT Approach - Copy 2

MR Al FNL / City Apantments / B0% Video / Green / Sales Approach

Results from 28 campaigns @

Campaign -

NORC 2.0 / Mall Of Murree / Green / MKT Approach

MNR Al FHNL / Mall of murree / Green f Sales Approach

MJR Al FML / Mall of Murree / 80% Video / Green / Sales Approach #
Sl Viewcharts o Edit (i Duplicale & Pin

DF3 FML / Mall of Murree / 80% Video / Green / Sales Approach

DF3 1.0 Changes / Mall of Murree / B0% Video / Green / MKT Appraach
Special 0CS 2.0 Leads New (Mall Of Murree) (Green) / MKT Approach
DF3 1.0/ Mall of Murree / B0% Video / Green / MKT Approach

PIDE MJR 1.0 / Mall of Murree / B0% Video / Green / MKT Approach
DF3 1.0/ Mall of Murree / B0% Video / Green / MKT Approach

Mor-C (Mall Of Murree) (Green) MKT Approach

Special OCS Leads Mew {Mall Of Murree) (Green) / MKT Approach

DF3 1.0/ Mall of Murree / MOM Video / Green / MKT Approach

Results from 12 campaigns @

L ominant

MARKETERS

Delivery ™ *  Results * Costperresult + Reach -

Off Rs147.00 150,123
On-Facebook Per On-Facebook Le

Off 670 Rs5212.28 255,781
On-Facebook Leads | Per On-Facebook Le_.

Off ng R5267.29 55154
On-Facehook Lepds | Per OnFacebook Le_

oft 34 R5359.38 10018
Or-Facebook Leads | Per On-Facebook Le.

Off 15 R5716.50 5,527
On-Facebook Leads | Per On-Facebook Le

Qff 73 Rs417.30 24342
On-Facebook Leads | Per OnFacebook Le_.

arf 79 Rs324.07 76,451
DrvFacibook Leets | Per Ov Facebook Le.. |

off 5 Rs905.31 1,557
OrFacebook Leads | Pev On Facebook Le . |

Qff 30 Rg476.56 8070
On-Facebook Leads | Per On-Facebook Le_

off 16 R5283.65 5833
On-Facebook Leads | Per OnFacebook Le_

Off 5 RsB11.71 2827
On-Facebook Leads | Per OnFacebook Le

Off 178 Rs204.81 98,176
On-Facebook Leads | Per On-Facebook Le_

off 7 R5459.01 7418
Or-Facebook Leads | Per OnFacebook Le

off 159 R&227.59 91988
On-Facebook Leads | Por OnrFacebook Le. |

4,402 Rs247.59 975,660
On-Facebook Leads | Per On-Facebook Le Accounts Center ac

Delivery T « @ Results * Costperresult = Reach -

Off 147 Rs434.88 35879
Orr-Facebook Leads | Per On-Facebook Le

off 153 R5292.08 121,993
On-Facebook Leads | Per On-Facebook Le_

Off 173 Rs258.66 108,011
On-Facebook Leads =~ Per On-Facebook Le_

oft 248 R5411.79 177,181
DrrFacebook Leads | Per On-Facebook Le.

ott 9 R5373.60 14731
On-Facebook Leads | Per On-Facebook Le

Off 64 Rs379.45 15448
On-Facebook Leads | Per O Facebook La_ |

off 88 Rs323.80 | 101,811
On-Faccbock Leads' | Par On-Facebouk Le., |

ott 668 | R5191.38 359,565
On-Facebook Leads | Per On-Facebook Le.

off ] Rs282.92 334,577
On-Facebook Leads | Per On-Facebook Le_

Off 182 R5271.36 38855
Dn-Facebook Leads | Per OnFacebook Le_.

otf 53 Rs478.01 10,785
On-Facebook Leads | Per On-Facebook Le

Off &1 Rs353.80 42,063
On-Facebook Leads | Per OnFacebook Le_

24N Rs288.34 955.023

Or-Facebook Leads

Per On-Facebook Le.. | Accounts Center ace.

Impressions =

401,971

758,114

193,887

22,000

11.257

44938

106,235

2465

17.474

10,220

4572

160,354

14717

150,506

4,751,054

Impressions  w

50,356
186,286
164,366
334722

16,436

30,647
133998
B0S.421
905,624
121,149

24,858

68,668

2,885,932

Amount spent

Rs60,.271.61

Rs14222874

Rs84.996.84

Rs12.218.99

Rs10,747.54

Rs31,297.80

Rs25601.25

Rs4,526 55

Rs14,206.78

Rs4,538.41

R54,058.54

Rs36,456.34

Rs12.393.25

Rs36,187 48

Rs1,089,907.89

Total spent

Amount spent

Rs63,927.26

Rs44,688.73

Rs44,747 45

Rs102,124.98

R&3,362 44

Rs24.284.97

Rs28,494.31

Rs127,84103

Rs182,483.73

Rs49,388.11

Rs25334.73

Rs21,581.5%

Rs718,259.29

Tolal spent

Ends -

Ongoing

Ongaing

Ongoing

Ongaing

Ongaing

Ongoing

Ongoing

Ongaing

Ongoing

Ongoing

Ongaing

Ongoing

Ongaing

Ongaing

Ongaing

Ongoing

Ongoing

Ongaing

Ongaing

Ongoing

Ongaing

Ongaing

Ongaing

Ongoing

Ongaing

Ongoing

Campaign -

PIDE MJR / City Apartments / Blue Video / (Green) Sales Approach L
DF3 ISL Official / City Apartments / Blue Video / Green / Sales Approach L
MNor-C / Leads / (City Apartments) (Green) MKT Approach »

Special OCS Leads Mew (City Apartments) (Green) MKT Approach »

MJR Al FML f Leads / Rockery 5 / Pine Video / Green / Sales Approach

SPSC FNL / Leads / New (City Apartments) (Green) [ S&M

MJR Al FML / City Apartments [ All Ads / Green / S&M

SPSC FNL Changes UK f Leads / Rockery 5 f Snow Video / Green [ Sales Ap..

NORC Changes UAE KSA /Leads / Rockery 5/ Snow Video / Green / Sales A..

MJR Al FML / Leads / Rockery 5/ Snow Video / Green / Sales Approach

MR Al FML / City Apartments / BO% Video / Green / Sales Approach - Copy

SPSC FNL Changes UK / Leads / New (City Apartments) (Green) / Sales App.-

NORC Changes UAE KSA / City Apartments / Green [ SE&M

NORC FML / Leads / (City Apartments) (Green) / Sales Approach

Results from 146 campaigns @

Campaign -

MJR Al FML / Leads / Rockery 5/ Pine Video / Green [ Sales Approach

SPSC FHL Changes UK [ Leads / Rockery 5/ Snow Video / Green / Sales Ap_.

NORC Changes UAE KSA /Leads / Rockery 5/ Snow Video / Green / Sales A..

MJR Al FML / Leads / Rockery 5/ Snow Video / Green / Sales Approach

DF3 ISL Official / Rockery 5 / Split Video / Green / MKT Approach

Special OCS Leads Mew (Rockery 5) (Green) / Sales Approach

PIDE Only / Rockery 5 / (Green) Sales Approach #

£l View charts o Edit (B Duplicate & Pin

PIDE NNR / Rockery 5 (Green) / Sales Approach

PIDE MJR / Rockery 5 (Green) / Sales Approach

DF3 15L Official / Rockery 5/ Spiit Video / Green / Sales Approach

DF3 ISL Official / Rockery 5 / Split Video / Green

PIDE MJR / Rockery 5 (Green) MKT Approach

PIDE NNR / Reckery 5 (Green) MKT Approach

PIDE Only / Rockery 5 / (Green) MKT Approach

Results from 21 campaigns @

Delivery ™  + @ Results » Costperresult w
Off 410 R5147.00
DrrFacebook Leads | Per On-Facebook Le
off 670 R5212.28
On-Facebook Leads | Per OnFacebook Le..
Off 318 Rs267.2%
On-Facebook Leads | Per OnFacebook Le_.
off 34 R5359.38
Dn-Facebook Leads | Per On-Facebook Le.
otf 340 R5131.06
On-Facebook Leads | Par On-Facebook Le
Off 15 Rs716.50
On-Facehook Leads | Per On-Facebook Le_
off 75 | R5417.30
Dn-Facebook Liads | Per OnFacebook Lo
off 25 R5490.49
On-Facebook Leads | Per On-Facebook Le.
Qff 63 Rs228.11
On-Facebook Leads n-Facebook Le_
off Fal] Rs113.51
On-Facebook Leads | Per OnFacebook Le_.
ott 79 R5324.07
On-Facebook Leads | Per On-Facebook Le
Off 5 R5905.31
On-Facebook Leads | Per On-Facebook Le_
Off 30 R5476.56
Dn-Facebook Leads acebaok Le
otf 18 R5283.65
On-Facebook Leads | Per On-Facebook Le.
Il ONersions Mulliphe comversions
Delivery T « @ Results * | Costperresult =
Off 340 Rs131.06
OrrFacebook Leads | Per On-Facebook Le
Off 25 R5490.49
On-Facebook Leads | Per On-Facebook Le_.
Off 63 Rs228.11
On-Facebook Leads | Per OnFacebook Le_
off Fal:] R5113.51
On-Facebook Leads | Per OnFacebook Le.
off am R5216.95
OnFacebook Leads | Per DnFacebook Le
Off g9 Rs228.72
On-Facebook Leads | Per OnFacebook Le_.
off 49 Rs178.50
On-Faoebook Leads | Per OnFacebook Le..
off 160 R5191.41
On-Facebook Leads | Per On-Facebook Le.
Off 83 Rs188.10
On-Facehook Leads | Per OnFacebook Le_
Off 469 R5246.46
On-Facebook Leads | Per OnFacebook Le_
Off B2 R5261.93
OnFacebook Leads | Per On-Facebook Le
Off 653 Rs159.42
On-Facebook Leads | Per OnFacebook Le_
Off 586 Rs163.67
OrrFacebook Leads | Per OnFacebook Le
off mn Rs147.29
On-Facebook Leads | Per OnFacebook Le.

Multiple

CIVErSIOns

Multiple comversions

Reach

Reach

150123

255,781

55154

10,018

92921

5527

24342

320

11610

80,841

76451

1,557

8,070

5833

H315.441

i Conter ac

9291

3120

114610

80841

214,552

15716

57075

253,031

56,553

256115

206,949

175,515

24415

s Center ac

Impressions -

401,971

758114

193,867

22,000

219,90

11,257

44,938

7491

32798

149,673

106,235

2465

17.474

10,220

18,606,557

Impressions =

21990
7491
32798
149,673
410,243
4z082
47.767
o 120927
BO.663
589.857
103,583
541,433
440,866

435,950

3,694,357

Amount spent  w

Rs60,271.61

Rs142,228.74

Rs84,996.84

Rs12,218.99

Rs44,560.27

Rs10,747.54

Rs31,297.80

Rs12,262.26

Rs14,371.24

Rs24,744.51

Rs25,601.25

Rs4,526.55

Rs14,296.78

R&4.538.41

Rs4,504,809.93

Tolal spent

Amount spent  *

Rs44,560.27

Rs12,262.26

Rs14.371.24

Rs24.744.51

R&69,641.56

Rs22643.68

Rs8.766.12

Rs30,625.20

Rs15612.43

Rs115,591.36

Rs23,050.06

Rs104,104.46

Rs95913.34

Rs106,194.96

Rs903,729.28

Tolal spent

Ends -

Ongeing

Ongaoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongaing

Ongoing

Ongoing

Ongoing

Ongaing

Ongaing

Ongoing

Ongoing

Ongoing

Ongoing

Ongaing

Ongaing

Ongoing

Ongoing

Ongaing

Ongoing

Ongoing

Ongaing

Budget

Using ad set bud_

Using ad set bud_—

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Budget

Using ad set bud_

Using ad set bud_

Using ad set bud..

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_.

Using ad set bud_

Using ad set bud_

Using ad set bud...

Using ad set bud_

Using ad set bud_



Campaign -

PIDE MJR / City Apartments / Blue Video / (Green) Sales Approach -,
DF3 |SL Official / City Apartments [ Blue Video / Green / Sales Approach -+
Nor-C / Leads / (City Apartments) (Green) MKT Approach +

Special OCS Leads Mew (City Apartments) (Green) MKT Approach »

SPSC FHL / Leads / Mew (City Apariments) (Green) / S&M

MR Al FML / City Apartrnents / All Ads / Green [ SEM

MJR Al FML / City Apartments / B0% Video / Green / Sales Approach - Copy
SPSC FHL Changes UK / Leads / New (City Apartments) (Green) / Sales App_
NORC Changes UAE KSA / City Apartments / Green / S&M

NORC FML / Leads / (City Apartments) (Green) / Sales Approach

SPSC FHL / Leads / Mew (City Apartments) (Green) / Sales Approach

NNR Al FNL / City Apartments ( Green / Sales Approach

NORC 2.0 / City Apartments / Green / MKT Approach - Copy 2

MR Al FNL / City Apantments / B0% Video / Green / Sales Approach

Results from 28 campaigns @

Campaign -

NORC 2.0 / Mall Of Murree / Green / MKT Approach

MHNR Al FMNL / Mall of murree / Green f Sales Approach

MJR Al FML / Mall of Murree / B0% Video / Green / Sales Approach #
£l Viewcharts o Edit (i Duplicale & Pin

DF3 FML / Mall of Murree / 80% Video / Green / Sales Approach

DF3 1.0 Changes / Mall of Murree / B0% Video / Green / MKT Approach
Special OCS 2.0 Leads New (Mall Of Mumree) (Green) / MKT Approach
DF3 1.0 / Mall of Murree / B0% Video / Green / MKT Approach

PIDE MJR 1.0 / Mall of Murree / 80% Video / Green [/ MKT Approach
DF3 1.0/ Mall of Murree [ 80% Video / Green / MKT Approach

Mor-C (Mall Of Murree) (Green) MKT Approach

Special OCS Leads Mew (Mall Of Murree) (Green) / MKT Approach

DF3 1.0/ Mall of Murree / MOM Video / Green / MKT Approach

Results from 12 campaigns §

L ominant

MARKETERS

Delivery T =

Results -

Off
On-Facebook
Off 670
On-Facebook Leads
Off g
On-Facehook Leads
oft 34
OrrFacebook Leads
Off 15
OnFacebook Leads
Off 73
| On-Facebook Leads
off 79
On-Facebook Leods
ot 5
On-Facebook Leads
Qff 30
On-Facehook Leads
off 16
On-Facebook Leads
Off 5
On-Facebook Leads
Off 178
On-Facebook Leads
Off 27
On-Facebook Leads
off 159
On-Facebook Leads
4,402
On-Facebook Leads
Delivery ™ = @ Results -
Off 147
On-Facebook Leads
off 153
On-Facebook Leads
Off 173
On-Facebook Leads
off 248
DrrFacebook Leads
ott 9
On-Facebook Leads
| off 64
On-Facebook Leads
off B8
On-Focebook Leads
v off 668
OneFacebook Leads.
Off 643
On-Facebook Leads
off 182
Dnr-Facebook Leads
Otf 53
On-Facebook Leads
Off &1
On-Facebook Leads
2,491

On-Facebook Leads

Costper result =

Rs147.00
Per On-Facebook Le
Rs5212.28
Per On-Facebook Le_
R5267.29
Facebook Le_

Rs359.38
Per On-Facebook Le.

Per On

R&716.50
Facebook Le

Rs417.30
Per On-Facebook Le_

Rs324.07

Per On

Per CurFacebock Le_. |

Rs905.31
Fer DrFacebook Le.

Rsd76.56
Facebook Le_
R5283.65
Per OnFacebook Le_.
RsB11.71
Per On-Facebook Le
Rs204.87
Per On-Facebook Le_
Rs459.01
Facebook Le
R&227.59
Per On-Facebook Le,

Rs247.59
Per On-Facebook Le

Per On

Cost per result =

Rs434.88
Per On-Facebook Le

R5292.08
Per On-Facebook Le_.

Rs258.66
Per On-Facebook Le_

Rs411.79
Per On-Facebook Le.

Rs373.60
Per On-Facebook Le
Rs379.4%
Per On-Facebook Le_
As323.80
Per OnFacchook Le..
Rs151.38
ParOn-Facebook Le
Rs28292 |
mFacebook Le_
R5271.36
Per On-Facebook Le_.
R5478.01
Per On-Facebook Le

Rs353.80
Per On-Facebook Le_

Rs288.34

Per On-Facebook Le_.

Reach -

150,123

255,781

55154

10018

5827

24342

76,451

1,857

8070

5833

2827

98,176

7418

91,988

375.660

unls Center ac

Reach -

39879
121,993
10801
177181

1473

15448
10181
359,565
334577

3835

10,785

42063

953.023

Accounts (

Impressions -

401,97

758,114

193,887

22,000

11.257

44938

106,235

2465

17.474

10,220

4572

160,354

1477

150,506

4,751,054

Impressions -

50,356
186,286
164,366
334123

16,436

30,647
133998
B09.421
905,624
121,149

24,858

68,668

2,885,932

Amount spent

Rs60,271.61

R514222874

Rs8d 996,84

Rs12.218.99

Rs10,747.54

Rs31,297 80

Rs25601.25

Rs4, 526 55

Rs14,296.78

Rs4,538.41

Rs4,058.54

Rs36.456.34

Rs12393.25

Rs36,187 48

Rs1,089,907.89

Total spent

Amount spent

Rs63,927.26

Rs44,688.73

Rs44,747 .45

Rs102,124.98

R&3 362 44

Rs24,284.97

Rs28,494.31

R5127,841.03

Rs182,483.73

Rs49,388.11

R&25334.73

Rs21,581.5%

Rs718,259.29

Total spent

Ends -

Ongaing

Ongaing

Ongaing

Ongaing

Ongaing

Ongoing

Ongoing

Ongaing

Ongoing

Ongaing

Ongaing

Ongoing

Ongoing

Ongaing

Ongaing

Ongoing

Ongoing

Ongoing

Ongaing

Onguing

Ongaing

Ongaing

Ongaing

Ongoing

Ongoing

Ongaing

Campaign -

PIDE MJR / City Apartments / Blue Video / (Green) Sales Approach -,
DF3 ISL Official / City Apartments / Blue Video / Green / Sales Approach -
MNor-C / Leads / (City Apartments) (Green) MKT Approach -,

Special OCS Leads Mew (City Apantments) (Green) MKT Approach -+

MJR Al FML / Leads / Rockery 5 / Pine Video / Green / Sales Approach

SPSC FNL / Leads / New (City Apartments) (Green) [ S&M

MJR Al FML / City Apantments / All Ads / Green / S&M

SPSC FNL Changes UK f Leads / Rockery 5 f Snow Videa / Green [ Sales Ap..

NORC Changes UAE KSA /Leads / Rockery 5/ Snow Video / Green / Sales A...

MJR Al FML / Leads / Rockery 5/ Snow Video / Green / Sales Approach

MJR Al FNL / City Apartments [ B0% Video / Green / Sales Approach - Copy

SPSC FNL Changes UK / Leads / New (City Apartments) (Green) / Sales App.-

MORC Changes UAE KSA / City Apartments / Green [ S&M

MNORC FML / Leads / (City Apartments) (Green) / Sales Approach

Results from 146 campaigns @

Campaign -

MJR Al FML / Leads / Rockery 5/ Pine Video / Green [ Sales Approach

SPSC FHL Changes UK [ Leads / Rockery 5/ Snow Video / Green / Sales Ap_.

NORC Changes UAE KSA /Leads / Rockery 3/ Snow Video / Green / Sales A..

MJR Al FML / Leads / Rockery 5 / Snow Video / Green / Sales Approach

DF3 ISL Official / Rockery 5 / Split Video / Green / MKT Approach

Special OCS Leads Mew (Rockery 5) (Green) / Sales Approach

PIDE Only / Rockery 5 / (Green) Sales Approach #

£l View chanis o Edit (B Duplicate o Fin

PIDE NNR / Rockery 5 (Green) / Sales Approach

PIDE MJR / Rockery 5 (Green) / Sales Approach

DF3 ISL Official / Rockery 5/ Split Video / Green / Sales Approach

DF3 ISL Official / Rockery 5 / Split Video / Green

PIDE MJR / Rockery 5 (Green) MKT Approach

PIDE NNR / Rockery 5 (Green) MKT Approach

PIDE Only / Rockery 5 / (Green) MKT Approach

Results from 21 campaigns @

Delivery T » @ Results = Costperresult
Off 410 R5147.00
DrrFacebook Leads | Pur OnFacebook Le
off 670 R5212.28
On-Facebook Leads | Per On-Facebook Le_.
Off 38 R5267.29
On-Facebook Leads | Per OnFacebook Le_
off 34 R5359.38
Dn-Facebook Leads | Per On-Facebook L.
off 340 R5131.06
On-Facebook Leads | Par On-Facebook Le
Off 15 R5716.50
On Facebook Leads | Per On-Facebook Le_
off 754 R5417.30
Dn-Facebook Liads | Por OnFacebook Lo,
off 25 Rs490.49
On-Facebook Leads | Per On-Facebook Le.
Off 63 Rs228.11
On-Facebook Leads | Per On-Facebook Le_
off Fal] Rs113.51
On-Facebook Leads | Per OnFacebook Le_.
otf 79 R5324.07
On-Facebook Leads | Per On-Facebook Le
Off 3 Rs905.31
On-Facebook Leads | Per On-Facebook Le_
off a0 R5476.56
Dr-Facebook Leads | Per On-Facebook Le
oft 18 R5283.65
On-Facebook Leads | Por OncFacebock Le.
Multig onversions Mulliple cormversions
Delivery T = @ Results * | Costperresult =
Off 340 Rs131.06
On-Facebook Leads | Per OnFacebook Le
Off 25 R5490.49
On-Facebook Leads | Per OnFacebook Le_.
Qff B3 Rs228.1
On-Facebook Leads | Per OnFacebook Le_
off Fak:] Rs113.51
OrrFacebook Leads | Per OnFacebook Le.
off an R5216.95
On-Facebook Leads | Per On-Facebook Le
Off g9 Rs228.72
On-Facebook Leads. | Per OnFacebook Le_.
off 49 Rs176.90
On-Faoebook Leahj Per On-Facebook Le..
off 160 R5191.41
On-Facebook Leads | Per On-Facebook Le.
Off 83 Rs188.10
On-Facebook Leads | Per OnFacebook Le_
Off 469 R5246.46
On-Facebook Leads | Per OnFacebook Le_..
Off B2 R5261.93
OnFacebook Leads | Per OnFacebook Le
Off 653 Rs159.42
On-Facebook Leads | Per OnFacebook Le_
Off 386 Rs163.67
On-Facebook Leads | Per OnFacebook Le
off | Rs147.29
On-Facebook Leads | Per On-Facebook Le.

CIVErSions

Multiple comversions

Reach

Reach

5 Conter ac

s Center ac

= |mpressions -

150,123 401,971
255781 758,114
55154 193,887
10018 22,000
92921 219,901
5427 11,257
24342 44938
3120 T.49
11510 32798
80,841 149,673
76451 106,235
1,557 2,465
8070 17474
5,833 10,220
2515441 |

* |mpressions -

92921 21590
3,120 7.491
11610 32,798
80841 149,673
214552 410,243
15716 42,082
33637 47,767
_}'sga T _120;2:—'
57.075 80,662
253.031 589.857
56,553 103,583
256,115 541,433
206,949 440,866
175515 435950
924415 .

18,606,557

3,694,357

Amount spent  w

Rs50,271.61

Rs142,228.74

Rs84,996.84

Rs12.218.99

Rs44,560.27

Rs10,747.54

Rs31,297.80

Rs12,262.26

Rs14,371.24

Rs24,744.51

Rs25,601.25

Rs4,526.55

Rs14,296.78

R&4.538.41

Rsd,504,809,93

Tolal speni

Amount spent  *

Rs44,560.27

Rs12,262.26

Rs14371.24

Rs24,744.51

Rs69,641.56

Rs22643.68

Rs8,766.12

Rs30,625.20

Rs15612.43

Rs115,591.36

Rs23,050.06

Rs104,104.46

Rs95913.34

Rs106,194.96

Rs903,729.28

Tolal spent

Ends -

Ongeing

Ongaing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongaing

Ongoing

Ongaing

Ongoing

Ongoing

Ongeing

Ongaing

Ongaing

Ongoing

Ongoing

Ongaing

Ongoing

Ongaing

Ongaing

Ongoing

Ongoing

Ongoing

Ongoing

Ongaing

Ongaing

Budget

Using ad et bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad se1 bud_

Using ad set bud_

Using ad set bud_.

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Budget

Using ad set bud_

Using ad set bud—

Using ad set bud.

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud...

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_

Using ad set bud_



Q Goto...

Month to date v

Total sales

Rs 4.265M

1 67%

Rs 400K

Rs 200K

1 Dec

18 visitors

6 Dec

@ Report

11 Dec

ECOMMERCE STOR

’%i' A: Blessed Friday Traffic |
e 03/12/24

» Sales

PKR1.16 PKR4,820.2
Cost per Landing ()

Page View

4,167

Landing Page

Views Spent

) A: Blessed Friday Sale | OPEN |

- Sales

119
Website
purchases

PKR240.35 PKR28,602.
Cost per Website 14

Purchase Spent

Dominant
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!

S

Yesterday v 17 visitors

(=@ Report

Total order:

Total sales Tot
N 3%
Rs 40K

o
p-
\ J
e O
& —
)
)

Rs 20K

Rs O

12:00 am 10:00 am 8:00 pm

&8 50+
Orders to fulfill

S 50+

Payments to capture



B Last 90 days

Sessions

389,534 »17%

E3 37 orders to fulfill

All channels

ECOMMERCE STC

o Analytics

33 live visitors

Total sales Orders

PKR 35,512,532 ¥ 31% 2,462 %34%

4 50+ payments to capture

B Last 365 days

Sessions
37,820

Conversion rate

0.61% »21%

All channels

0 live visitors

Total sales Orders
Rs 1,643,965 584
I’ e — —

&) 5 orders to fulfill

43 50+ payments to capture

PKR 13,511,390 10%

d
s

Compare to: Apr 1-30, 2025

Returning customer rate Orders fulfilled

Total sales over time

PKR 12,258,237 » 2%

30.09% = 780 = 15%
—.
~ .'u -\-.
e TN y Iy 1 e e,
\\ J N [ %/ \ \/ Kol AR
L. — —.\_
Conversion rate
0.42%
—
F 4 oy,
\"\-\__ — "
N

Orders

BO9 »18%

Total sales breakdown

Gross sales

Discounts

Returns

Net sales

Shipping charges

Return fees

Taxes

Total sales

e 2 R Cuﬂomiza

PKR 13,511,390.00

PKR 2,398.00

-PKR 1,555,355.00

PKR 11,953,637.00

PKR 304,600.00

PKR 0.00

PKR 0.00

PKR 12,258,237.00

» 10%

A 30

n16

3 12%

»2T%

129



SEARCH ENGINE

Performance

M Overview . | [ + Addfilter | Reset filters

|- Date:Last Tmonth =~ || Search type: Web
5\

" Performance

O, URL inspection

[~ Total clicks [ Total impressions [ Average CTR
- Indexing 23.6K 1.7%
[_D] Pages
fo  sitemaps

& Removals
* Experience JJ]
(#y Core web vitals

&) wrTPS
0B8/12/20

= Enhancements

Performance

A Overview
~" Performance

Q, URL inspection
Total clicks

* Indexing
|rj Pages
?:g Sitemaps

£ Removals

» Experience
(#y Core web vitals

&) HTTPS

D ominant

MARKETERS
* Enhancements

|/ Date: Last 1month - J

OPTIMIZATION STO

# EXPORT

Last updated: 5 hours ago (3

T ..‘mlmmm WI’WW Wlllf!lhil’ nw.mwn»-. i

Search type: Web -~

[#] Total impressions

6.13K

A Overview

~" Performance

Q. URL inspection

= Indexing

I Pages

%g Sitemaps

& Removals

* Experience

(& Coreweb vitals

HTTPS

= Shopping

| + Add filter

[#] Average CTR

11.2%

Reset filters

Performance

RIES

# EXPORT

|' Date: Last 1month ~ |

4 Total clicks

Search type:Web ~ ' | + Addfilter | Resetfilters Last updated: 5 hours ago (@

[+ Awerage CTR

1.1%

[ Total impressions

26.2K

W |
v i Mﬁ I by W
Ul V \ ﬁ-“mﬂ!‘& Jmm (e

L, ._,,_.u ;. Ny »h'

300

'. ul

¥ EXPORT

Last updated: 5 hours ago (@

)

’!M rﬂifu’iln‘\l

9/10/2024
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WATCHING

WITH DELICIOUS SHAWARMA

Ve

©0310-4894273

ART WORK STORIE

o - L
& (PREHANS

HAPPIENGS |5
EATING A

00D

cisazalidl ,
| Home Construction?
B
I ~

# Live CCTV Site Monitor  # No Price Escalation

| AllExtra Work

N
:
3
:
:

3 0321-4280-987
0310-4894-273

03-111-524-673

£ Main OPF, Khayaban-e-Jinnah Road, Lahore

Visit our website
www.rehansarwar.com

ARE YOU LOOKING FOR

ECONOMICAL
HOME
CoN

BUYPEULIEMELSURIqRIE/ o @

0321-4280-987
0310-4894-273

STRUCTION

03-111-524-673

P

BOOK YOUR CONSTRUCTION WITH US

Get up to 2.5 Lacs

Worth of Architecture Design Free

Explore our portfolio and envision your next project with us

03-111-524-673

2 DHA Rahbar, Lahore

Visit our website
www.rehansarwar.com

L :
Home Construction?

# Live CCTV Site Monitor  « No Price Escalation

-
e S
RS

2450/SQ.FT

imited time offe

2250/80.FT:

Il Extra Work Include

Visit our website

£ Main OPF, Khayaban-e-Jinnah Road, Lahore www.rehansarwar.com




HELLO PARENTS !
YOUR HOME
NEEDS THIS
PRODUCT.

38% Discount
BUY 2 GET 1 FREE

KEEP YOUR FAMILY SAFE,
GET THIS PRODUCT FOR
YOUR HOME TODAY.

28

* PLACE IT OVER NOSE & MOUTH

* PUSH DOWN GENTLY

* PULL UP FOR SUCTIONING
WHAT'S IN THE THROAT

Our DGSIQHS boost conversions and lower costs

SPORTS CITY

IT MUST BE A PART OF
EVERY HOME NOW

ATTENTION PARENTS !

GRAB THIS PRODUCT
FOR YOUR HOME
TODAY.

Dominant

MARKETERS

UAN: 042 111 333 987 | www.aljalildevelopers.com

GUARANTEED
:20% PROFIT

BOOKING #&°

£175,000/-

3, 5,10 MARLA & 1 KANAL
RESIDENTIAL PLOTS

SPORTS CITY

GUARANTEED
:20% PROFIT

GUARANTEED
i20% PROFIT

MONTHLY #ai®
INSTALLMENT

a il g VWV

3, 5,10 MARLA & 1 KANAL
RESIDENTIAL PLOTS

é%/'— AL-JALIL
MARINA

SPORTS CITY

RESIDENCIA

PKR 250,000
=l E1-20%
Y4B

THE PLOT/PROPERTY PRICE ARE EXCLUSIVE OF DEVELOPMENT CHARGES.
. Fram wr Interchange, Y ¥0% DESCOUNT ON FULL PAYMENT
Main Sharagpur Road, Lahors BT T —

UAN : 0300 111 8449
3o, F Fi terche Motorwory M




Our DGSIQHS boost conversions and lower costs

A
WE OFFER DISCOUNTS

HOME SERVICE IS AVAILABLE

CAR
CERAMIC

Coating

Car Wash
Auto Detailing :
Ceramic Coating % N 1
Glass Coating | — Q’Q =
_ _ Graphene Coating A
- Paint Protection Paint Protection Film

- Heat Resistance

eessse BOOK YOUR APPOINTMENT NOW
- Dust Resistance Starting From
- Swirl Resistance RS.SOOO UPTO
- UV Protection
CAR WASH & DETAILING ONE YEAR MONEY

BOOK NOW

WWW.SONIXCARWASH.COM

30% OFF

LIMITED TIME

SERVICE L

BACK GUARANTEE

s RS, 4000

—

— ‘ .

SONIX CAR WASH -

ON YOUR DOOR STEP
1 Year Money Back Gurantee
Feature

® \X/ater Resistance

e Heat Resistance

® Paint Protection

e Dust Resistance

e Swirl Protection

e | ock Shine Upto 2 Years

General Service Include
® Thoroughly washed and shampooed

® Seats, Carpet , Headliner , Dashboard

® Complete Interior Polishing & Restoration
& Exterior Detailing

® Tyre & Rim Cleaning.

gejgallc
Coating

General Services

¥ Car Detailing ¥ Exterior Cleaning

¥ Compounding ¥ Water Sport Removing

¥ Waxing ¥ Seat's Carpet Cleaning

¥ Engine De-grasing & Door, Floor, Room Dressing

FREE

GENERAL SERVICE

RS. 3500/-
RS.10,000/-

¥ Interior Cleaning

* Complete Engine Detail.

® Engine th, hly polishing.
+92 301 0505859 S T

~ Polishing

1/2|3BED 4 lﬂ@
FURNISHED APARTMENTS lM

R

Available e Illﬁl
On Easy Installment Plan “Jm
BOOKING B F

~ START FROM

L)

@ Murree Cantt Wall To Wall With Sindh House

Rockery <¢
A heavenly re:mar'yu

PASSIVE INCOME AWAITS FOR YOU!

PSR EE

2 Year
Easy Installment
Plan 2

0
(RS 12,75,000) wa”&s.' 4-1 5/ OJ/

@ Murree Cantt Wall To Wall With Sindh House

Dominant
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. i
BOOK YOUR APARTMENT \}

2 Yedrs

' : A ’:" Easyilnstalime '

' '!Nf‘ i ’J' "‘ .

| T "% @m. ¥
Ll

l m IL

e I

START FROM

BOOKING 15%’ (RS 12,75,000)

GREY STRUCTURE COMPLETED

@ Murree Cantt Wall To Wall With Sindh House

INVESTMENT & LOCATION
LIKE NEVER BEFORE

"4y (5,30 (90 oaaiaw

Years Easy =
| Installment  *
Plan

11213 S

Furnished Apartments

ofl
N oeg.s,
(Rs 12,75,000/-) ;

Murree Cantt Wall To Wall
With Sindh House



Safe Marketing

Invest In The Best Project Of

RAWALPINDI

+APARTMENTS
+CLINICS

+ OFFICES

: v SHOPS

¢ ..'i E-q ”
AT m'

A1 ' ] . --.
” l :l:'rfﬁfi Eﬁwﬁi I

LI Ly

3 Years Easy
Instalment Plan

@ LOCATED ON MAIN PESHAWAR ROAD,
NEAR RACE COURSE PARK, RAWALPINDI CANTT

.+92 321 56356568

Safe Marketing
Your Pariner in Property Sales

Book, %M Uit

LOOKING TO
START YOUR

CLINIC?;

@ LOCATED IN VICINITY OF HOSPITAL HUBS
NEAR RACE COURSE PARK, RAWALPINDI CANTT

L+92 321 5356568

Our DGSIQHS boost conversions and lower costs

Safe Marketing %

Your Partner in Propaity Sales

Best Investment Opportunity of

RAWALPINDI CANTT 7

Awaits You! wﬁ&h -

OFFER ==
v APARTMENTS ¢ mig m'w' @ ' = &'
+ CLINICS LYYy
+ OFFICES S e EE g
+ SHOPS rm@ NN |
T ___:g...- =0

SERN SERe AR SER SR
R

(+92 321 5356568

@ LOCATED IN VICINITY OF HOSPITAL HUBS
NEAR RACE COURSE PARK, RAWALPINDI CANTT

)

Safe Marketing
Your Pariner in Property Sales

BOOK YOUR UNIT TODAY!

c){ow @ffermg

SHOPS | CLINICS | OFFICES
& APARTMENTS

ON MAIN

@ LOCATED IN VICINITY OF HOSPITAL HUBS
NEAR RACE COURSE PARK, RAWALPINDI CANTT

+92 321 5356568

(/=
HARTUS/ GREENS

5’# Sl o SR

" Jo '3 4127 ._J/ LG,

v‘v' ‘v—-“ v‘* v*._.

2025~—/ 31

EAT FRESH LIVE HéALI’HY it

GROW

YOUR OWN

Pro,

HA us/=L ARE
(H o)

@ f ¥in

www hartuslioare.com

Main Chakbeli Road
Near to Ring Read Ruwulplm_il/

|s|amanat|

;3

Lo

* Agricultural Based Farmhouses

= Organic bakery

= Agro Garden equipments &
machinery

* Shooting Range

* Agricultural expert office

= Farm to market cargo transport

= Herbs garden for seeds '

= Cattle hostel services

* Cold storage services

* Horse Ranch 2I4|5 Kanal Plots .
™.971 5644 56565

€ ® O @ WWW.HARTUSFLOARE.COL
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A Project of ’ ~
HARTUSSFLOARE

HARTUS/G-REENS

(0T U1 §dedal

;55/ ."n,rl

<2025 8,201 Jub K = §

= PLOTS OF
= ® OPTIONS

o @ o @ Main Chageli Road

www.hartusfloore.com Near to Ring Road Rawalpindi

®+92 311 0006 777

Tzlfne in Is funabad
[ 100% SECURE & CONFIRM PLOT J NO MORE OVERSELLING |

Book Your Plot With Number

N | P:."::' it ,
o S 1 RO Al S
, :

25000/-NEA/RCIENN

L

=L A

i

-
-
- - - %
e i A oy
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i Sl et |y
ﬂ 7 Ht R \: ! =
- T ‘ { ’ - X +—— X
e ? i1 L 3 : E

g
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0 © O OWWW HARTUSFLOARE.COM,



“"‘”‘Q APROJECT OF
(%V[)("H\ Ub’d-bJIJJWKCJt'JUJL Iy, ARD

|NTURNATIONAL - LAHORE

o

(i>R AND CITY
TR [

UAN: 032 17822225 |

~UAN: +92 3217822225

Our DGSIQHS boost conversions and lower costs

fy] ARD hnme [e]

RESIDENCE .

FOR A MODERN |S|5=S3N4

Hello Politicians!

Reach voters on every platform, drive
momentum & celebrate success.

Hello Politicians!

Fuel your campaign with our proven Digital Marketing Strategies.

It's time for a quick and smart move!

05 MARLA | 12,000

llllllllllllllll MONTHLY IMETALLMENTS

Campaign Start

3+92 312 961 4014 @ info@dominantmarketers.com '+92 312 961 4014 @ info@dominantmarketers.com

£, R
(R\\i([[\ !d},d/djatfadvz5ug @é&ﬁ;’g

le Crde T
AL5%SRUDA
ST AT

Hello Politicians!

Ready To Win?

Usior ot
-

Let's Create Wmnlng Strotegy!

%[Ju:"ﬂ;ilﬂfff&libLdfoﬁJbg.ﬁtﬁiﬁs’bglg_qJnJaq
<3 )’ATJKJJ'J;]:JJ’H

uE Loy J.E»MLL&;UH‘L,I_,VV’
_/pu_;g,fégm)”«fu

3+92 312 961 4014 @ info@dominantmarketers.com

Apka Manshoor Hamari Digital Campaign

UAN: 032 178 222 25

3+92 312 961 4014 @ info@dominantmarketers.com
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“» Babar Nawaz [,J recommends Dominant
~ Marketers.
7 Mar - @

| have worked with Dominant Marketers for a few E-com
projects. | have many Shopify and TikTok stores doing whole
selling mostly. The company certainly increase my company
visibility and sales. | am definitely working with them again and
highly recommended. Thank you

ﬁ Like Q Comment @ Send d> Share

LA R ]

..) Starworld Energy L. recommends Dominant
Marketers.
15 Feb - @

STANWTRLL LY ENERY

Great Leads from Dominant Marketers!

Muhammad Ismail and his team at Dominant Marketers provide
excellent leads. When | worked at Sky Electric, the results were
amazing. Now, as CEO of Starworld Energy, my team is very
happy with the leads. Highly recommended!

Professional Freelancing Training Program .3 s
recommends Dominant Marketers.
21Feb 2024 - Q

<

=

They are nice to talk to and made everything easy to
understand. They build our strategies from scratch. Great
experience with you guys

Saad Latif

Local Guide - 13 reviews - 13 photos

« @
5 months ago

Great experience with Dominant Marketers for our

USA e-commerce performance marketing (Meta and
TikTok ads)

Yahya Khan EusaphXai [,J recommends Dominant ...
Marketers.

@ 4Feb - Q@

We partnered with Dominant Marketers Private Limited for our
brand awareness campaign, targeting social media and PPC. As
a Swedish-based EV company, we needed a team with expertise
in digital marketing, and Dominant Marketers delivered. Their
strategy effectively boosted our brand visibility across platforms
like Meta, Google, and LinkedIn, leading to increased
engagement and recognition in key markets. Their data-driven
approach and excellent communication made the campaign
seamless. Highly recommended for any brand looking to
enhance its digital presence

>

They are simply good at what they do. Their approach and
commitment towards their work is commendable.

OO You and 1 other

|b Like O Comment

Fraz Ahmad [ recommends Dominant
Marketers.
25 Jan 2023 - @

@ Send ;D Share

ﬂ Hafiz Muhammad Wagqas 1 recommends
Dominant Marketers.
10 Sep 2022 - @

Being a Chief Member of PFTP, I'm very happy by the services
Offered by Dominant Marketers. His support is for life time. Very
happy and would definitely recommend Dominant Marketers
because country needs this type of devotion. Keep shining and
shimmering

O-2
dY Like

Amazing Platform! As a owner of Sonix Car Wash I'm completely
satisfied with the results. We have working together since 2

years and still going on. Recommended for each and every soul.
Sonix car wash requires daily orders to engage our human force

and they deliver it on daily basis. Good luck for your future
endeavors and clients.

O Comment @ Send 59 Share

Sonix Carwasgh .1 recommends Dominant
Marketers.
8 Sep 2022 - @

Kashif Igbal Khan .21 recommends Dominant
Marketers.

. 3Feb-@

We have collaborated on numerous tech ventures with
Dominants Marketing, particularly in the area of performance
marketing. Their level of professionalism and expertise has been
exceptional.

dY Like

e

We engaged them for performance marketing to generate car
insurance leads. The results were outstanding, with potential
leads that even led to successful closings. | would confidently
recommend their services and urge them to never compromise
on their exceptional quality. Best of luck!

Q Comment @ Send ;D Share

Ali Hamza 3 recommends Dominant Marketers.
29 Jan - @

Zong ¥ 4:16 PM @ @ 23%0_)

¢ &a

Insia Saleem
7 reviews

4 months ago

We hired Dominant marketing to handle our Brand
ELEGANZA social media marketing, and our
experience with them has been exceptional. From
the beginning, their team showed a deep
understanding of our business and our goals. They
expertly ran ads across various platforms, and we
saw a significant increase in sales and engagement.



& Omer Zeshan Khan

1 review

2 weeks ago New

A highly responsive and engaged social media
marketing agency that delivers robust strategies
tailored for real estate. Economical yet exceptional in
service, they consistently drive results with
professionalism and creativity.

(_ Rehan Sarwar
2 reviews

5 months ago

I’'m Rehan, CEO of Rehan Sarwar Constructions in
Lahore. After struggling with ineffective social media
campaigns for months, | reached out to Muhammad
Ismail, Founder of Dominant Marketers, for help with
lead ads. Unlike other companies, Ismail Bhai
delivered exceptional results in just two months,
achieving a 70% conversion rate, which is
remarkable in the construction industry. | highly
recommend Muhammad Ismail to anyone in
construction or real estate seeking expert lead
generation.

& | m Osama Idrees

Local Guide - 82 reviews - 87 photos

5 months ago

Ismail is a professional who has a good knowledge of
real estate marketing. | wish him good luck.

Danyal Obaid

2 reviews

« O

5 months ago

They provided the most authentic leads and saved
our budget aswell. Highly recommended for starts
ups and both large scale businesses. Mr Ismail totally
knows his craft.

& Aysha Marina Khan
2 reviews

4 months ago

"very Good experience with this marketing company!
They took our social media to new heights. Their
strategy was tailored specifically to our needs and
audience, and the results speak for themselves. Our
brand visibility and engagement have improved
significantly, and we’ve even had new customer
inquiries.

Faisal Igbal
é o 1 review

5 months ago

| had an experience working with them . They are
very professional and committed with what they
promise. | have took Digital marketing services from
them and my page growth and viewership was
exceeded as per my expectations. Highly
recommended

Muhammad Umar Mubarik
Local Guide - 6 reviews - 2 photos

« @

2 weeks ago New

Have been working with them for a while now and
always found their service really impressive!

& | e Sahil Ahmad
{_C’ Local Guide - 40 reviews - 89 photos
5 months ago

Dominant Marketers are integral part of our company
now.

We, ARD Developers have 6 active housing projects
across Pakistan with work force of 1000

plus family members.

Our marketing department has over 100 personnel
yet his skills and expertise are one sided. Even
though we have in house digital and marketing
department yet leads generation are solely relied on
him.

We are very satisfied from his services and vouch for
him.

Good Luck Ismail.

__ Hartus Hills Murree | HGreens [HPrime [
/ = recommends Dominant Marketers.
11 Feb - Q@

Their approach to social media marketing is both creative and
data-driven. They completely revamped our social media
strategy, optimizing everything from content to posting
schedules. The results have been impressive—more

engagement, more leads, and even increased brand awareness.



Nasir Afridi
é o 1 review

5 months ago

Dominant marketers managed our social media
campaign for a multistory mix land use development
project. We found them to be professional, thorough
and responsive. We wish them well and recommend
them as social media marketing managers.

Nasir Khan Afridi
CEO
Keystone construction and builders Pvt. Ltd.

Marketers.
16 Dec 2024 - @

@ Muhammad Ali 23 recommends Dominant cor

| own a real estate company specializing in high-end luxury
projects. In 2023, we partnered with Dominant Marketers for a
Meta Ads campaign, led by Muhammad Ismail. The results were
outstanding; nearly 90% of the leads were high-potential end-
user investors. By the grace of God, we converted several into
sales. Muhammad Ismail was professional, obliging, and
instrumental in the campaign'’s success. | highly recommend
Dominant Marketers for real estate campaigns—try them!

Dominant Marketers.
1Jun 2024 - Q@

6 Real Investment Marketing .4 recommends

We started with Dominant Marketers on our Green Lake City
project and have since added Rockery 5, City Apartments,
Motorway City, and the Mall of Murree. Their professionalism
and quality work have exceeded our expectations every time.
Highly satisfied and look forward to more collaborations. Good
luck!

Anayat Rehman [ recommends Dominant
Marketers.
22 Jan- @

Dominant Marketer are really Professional digital & Social Media
marketing company, as they are really understand their clients
task needs and work in accordance to achieve these with full
coverage and deliver efficient and desirable results

Mr. Ismail, is a professional Digital Marketer and i had a very
good experience with him and still i am enjoy good professional
work with him!

|ﬁ Like Q Comment @ Send ;:[) Share

Maskan Thirteen [,d recommends Dominant -
wsew:  Marketers.
" 26Dec2024-Q

| had an experience with them. They are very professional in
designing digital marketing strategies , enhancing your digital
presence increasing page visibility. Their lead generation
strategy is very effective and we genuinely converted many
clients through their leads. Highly recommended

4 Signature Properties -4 recommends Dominant ...
Smhz Marketers.
15 Mar 2023 - @

| am interacting with Dominant Marketers for over a year and
found the team very thorough and professional.

While the core service | opted for was FB Marketing with which |
was quite satisfied, supplementary services including graphic
design and content writing were equally effective.

DM and especially their lead "Mr. Ismail" are highly
recommended for Digital Marketing and related services.

- —_—— B _— — —— - = -

& Torsam Khan Malik
Local Guide - 7 reviews - 12 photos
5 months ago

"I've had the absolute pleasure of working with
Dominant Marketers namely Mr. Ismail Bangash for
my real estate online marketing needs, and | must
say, they've exceeded my expectations in every way!

From the initial consultation to the ongoing
management of our campaigns, their team has been
incredibly knowledgeable, responsive, and results-
driven. They took the time to understand our unique
goals and challenges, and developed a customized
strategy that has driven real growth and engagement
for our brand.

Their expertise in [specific areas of expertise, e.g.
SEQ, social media, PPC] has been invaluable, and
their ability to explain complex concepts in plain
language has been a breath of fresh air.

They have always been always available to answer
questions, provide updates, and offer guidance and
support whenever we need it.

& & Osama Tariq .
b 6 reviews .
5 months ago

As a marketer, | was struggling to generate real
estate leads online for my clients, but Dominant
Marketers turned things around for me. Their team
knew exactly what to do, and the results were
impressive. Now, whenever | get performance ad
clients, especially for lead generation, | refer them to
Dominant Marketers while | focus on branding and
development. | must say, they are true warriors in
lead generation with an amazing grip on the process!
Highly recommend them!



Give us aring, we’'d love to
chat with you.

Whether you need lead generation, conversion-focused sales, a brand

refresh, a new website, or expert consultation, we're here to help. Reach
out to us, and let’s build something great together!

. Islamabad, Pakistan +92 312 9614014

™M info@dominantmarketers.com
© Pakistan, UAE, USA
www.dominantmarketers.com Eﬁg

e GOMX

dominantmkt



